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08-1998
PARENTING / EDUCATION EXPERTS AND SOURCE

This Guest Explodes the
Top 10 Parenting Myths

As parents, we often say “I wish children came with instruc-
tions!” No wonder we crave advice! So how can we be
sure we’re hearing the best, most accurate information?
Especially when countless so-called “parenting experts” offer
us confusing and even BAD suggestions?

Jody Johnston Pawel, Licensed
Social Worker and parenting
instructor, says parents naturally
feel overwhelmed and frustrated
by the many problems they face,
and by the conflicting advice they
receive. In her fascinating show,
she’ll blast the parenting myths
we’ve all heard...while provid-
ing solid, proven, practical advice F=
for family happiness.

She’ll reveal:
*  Why building a family is like

building a house. She has the
“blueprint” and “tools!”

* How to identify and disprove
those pesky parenting myths,
everything from “time-outs”
to “feel-bad discipline” to
“praise-and-reward” tactics.

¢ Her remarkable 3-question formula that solves
ANY parenting problem (even live, on-air!).

* The 10 best ways to get kids to listen —
with as little as one word!

* Why parenting programs help all types of parents,
loving and troubled.

Expect many calls for this timely, engaging show.

CREDENTIALS: Jody Johnston Pawel is a second-gener-
ation parenting educator with over 20 years’ experience.
Following in her parents’ footsteps, she’s dedicated her career
to providing effective parenting classes and family life
education programs. With extensive media experience, Jody
served as on-air Child Care Expert for the Emmy-nominat-
ed Ident-a-Kid television series. She’s author of THE PAR-
ENT'S TOOLSHOP: The Universal Blueprint for Building
a Healthy Family, Ambris Publishing, 1997.

AVAILABILITY: Dayton, Cincinnati and Columbus, OH,
nationwide by arrangement and via telephone; available
for last-minute interviews

CONTACT: Jody Johnston Pawel, (513) 748-4541 (OH)
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Interview
America’s Parenting
Problem-Solver

Don’t you wish children came with instructions?

Jody Johnston Pawel — licensed social worker and

today’s “parenting problem-solver” — has the next-hest-

thing for parents everywhere. In her fascinating on-air
presentation, Jody will explain how ANY parenting

problem can be handled by answering 3 questions. She'll
demonstrate her remarkable formula and teach listeners

how to use it in any parenting situation. Expect dozens of |
calls from appreciative parents. |

Jody will share;

*  Why building a family
ig like building a house.
She has the “blueprint”
and “tools.”

s How effective parenting

uses a specific language,
and certain actions.

¢ The top 10 parenting
myths...everything from
“time-outs” to “feel-bad
discipline.”

* The 10 best ways to get
kids to listen, with as little
as one word!

THEI PARCMT <
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* Examples of confusing, mean-
ingless and even bad advice
from self-proclaimed “parenting
experts.” She’ll counter with her

roven and practical steps to
tamily happiness.

= A fascinating true/false quiz that helps listeners
begin the journey to excellent parenting.

* How parenting pro help all types of paren
loving and trou le«g, R g

Your audience will love this timely, engaging show

CREDENTIALS: Jody Johnston Pawel is a second-gener-
ation parenting educator with over 20 years® experience.
Following in her parents’ footsteps, she's dedicated her carcer
to providing effective parenting classes and family life
education programs. With extensive media experience, Jody
served ag on-air child care expert for the Emmy-nominated
{dent-a-Kid television series. She's author of THE PARENT'S
TOOLSHOP: The Universal Blueprint for Building a Healthy
Family, Ambris Publishing, 1997.

AVAILABILITY: Dayton, Cincinnati and Columbus, OH,
nationwide by arrangement and via telephone; available
for last-minute interviews

CONTACT: Jody Johnston Pawel, (513) 748-4541 (OH)
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